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I rail's End.




WHY TRAIL'S END Traifs End.

TRAIL’S END EXISTS TO MAKE SCOUTING POSSIBLE FOR EVERY CHILD

* You get convenient Storefront hours with $300/hour potential for
your Unit

* We pay all credit card fees

* Your Scouts get Rewards that motivate them to do their best

* You can manage the entire sale from your phone

Most important: we help Scouts build their confidence and level
up their leadership skills.



2025 Top Sellers

10

Scout Unit
Liam M. P22

Fletcher EP578

Clinton F. P199

Ethan B. Rz

Antoni L. P301

Zverz. P199
Johns. T7369

Russell P.P28
Joe B. T1978
Lucas S. 1845

District Total Sales §

Mattaponi
Aquia

Aquia

Prince
William
Four Mile
Run

Aquia

Cub Run

Prince
William

Wolf Trap

Aquia

24,830.1°

13,091.0(
11,815.3¢

11,724.5(

10,559.0(

9,649.7¢
9,075.0(

9,034.1¢

8,235.0(
7,882.0(

10

PACK 199
PACK 493
PACK 22

PACK 301
PACK 962
PACK 118

PACK 28

PACK 578
PACK 242
PACK 763

District

Aquia
Potomac
Mattaponi
Four Mile R
Loudoun

Accotink Bay
Prince
William

Agquia
Agquia
White Oak

Total Sales $

$78,123.0
$67,521.0(
$61,688.0!
$58,952.0!
$53,230.0!
$51,391.0(

$51,002.0
$50,503.0(
$44,767.0(
$43,779.0(



’ I N
WHAT’S NEW!

RUN THE SALE-— Launching
FROM YOUR PHONE. JUNE 3

I he new TrailsEnd.

L EA D E R p o R I A L Storefront Day 08 Dashboard

Working (2) Later(2) Ready for Closeo

o Simplified, easy-to-use platform orkine o
e asterloading andresponsive " s T
e Significant Storefronts enhancements’ Lowes

¥ 8AM -4PM - © 1234 Waterloo Way

Current Shift

\ 49 SALES
*Certain features to be rolled out over the next 30-60 days 1 Tyler H. ‘l | samB. $980




SET GOALS Trai's End.

* Build your Unit’s Adventure Plan inside Portal

* Share your Unit calendar and budget with
parents

* Scouts download the App and set their goals

~

BELIEVE YOU CAN AND

YOU’RE HALFWAY THERE.

- Teddy Roosevelt




roved Unit Onboarding

Trail’s End.

PLAN YOUR FUNDRAISER

2 -3 MINUTES AND YOU’RE ALL SET!

Stepl:Login
* Loginto the Leader Portal and Click the Plan Your Fall Fundraiser Button
in the top-right of the dashboard.

Step 2: Set Your Goal
= [f you haven't set your 2026 Goal, the built-in Trail’s End Adventure Plal
will guide you through the process.

Step 3: Storefronts
* Set your location, preferred travel radius and blackout dategt
your Unit is assigned optimal selling opportunities.

Step 4: Review and update Unit Leadership roles

Step 5: Set up your bank account (optional)
* Adding this information assures timely payouts to your Unit
* |f youdon't know it, skip it and add it laterl

Step é: Review and Complete
* Congratulations - you are now prepared for a successful 2026 Fall
Fundraiserl

$480 FREE
POPCORN FOR
NEW UNITS*
Plus Storefronts
“,875 reserved for you
chms‘sﬁr“ﬁnlzo' *Terms and conditions apply

2026 Onboarding

@ Pack Goals
5 Storefronts
2 Review Pack Leadership

3 Payout Bank Account

[5) Review & Complete

Pack Goals

Let's sel your Fundraising Goal ai
& may be changed at any tim

Fundraising Goal

Trail's End.

We recommend a Sales Goal of $5,264 for your Pack.

our Sales Goal is your Pack
hange this at ar

trac

$2,000 Edit

@

Recommended Sales Goal
Cover 100% of your Pack's Fund

$5,264

@

Custom Sales Goal
Cover 100% of your Pa

X Save & Finish Later

Your Recommended Sales

Goal is based on your...

-

v

Budget needs
Est. Scout participation
Council's cut

Pack fundraising experience

Pack size




EXPLAIN WHY TO YOUR FAMILIES (DS,

Pack 62
Calendar

AUGUST

Boost Scout participation by sharing:

JULY

SEPTEMBER

21 Popcorn Kickoff @ 3 Popcorn Sale Starts
Launch Trampoline Park il 24 Back to Pack:

,'

Fall
ﬁ ack 62 Outing

2 Chattanooga Trip Signup
14 Tiger/Lion Fun Day

* Calendar & budget with parents
* Rewards and incentives with Scouts
* Unit & Scout goals to EVERYONE

OCTOBER

5 Webelos Worksh¢

Cub Adventure D
16 Pack Meeting: W
18-20 Fall Family C
19 Jamboree on the ..
6 AOL Advance Al [ b

Explore
e CHATTANOOGA

15 Pack Meeting: >
Jedi Training/Fiti “é’

17 Cub Scout Lock-
” Ruby Falls

25 Spin to Win Part
Journey deep inside historic Lookout
Mountain to see the tallest

Communicate throughout the sale to keep
momentum!

JANUARY

o

APRIL

11-13 Scout Show underground cave waterfall open to
16 Pack Meeting: the public in the United States!

Bear Carnival
25-27 Spring Famil ‘ Rock City
Camping

View massive ancient rock formations,

ardens with over 400 native plant species, m
il YT RONYS PN I SAT. 11/2/24



STOREFRONTS

* View "Reserve Storefronts” for
available hours

* Ensure all Storefronts hours are
filled

* Select "One Scout per shift"
split to achieve your goals
faster

* Pre-assigned hours: 2025 Sales

$30k+ (100%) | $10k - $30k (50%) | New Units up to 25 hours




THROUGHOUT THE SALE DOWNLOAD

REWARDS

* Have Scouts use the Trail’s End App
* Order and track inventory in the Portal
* Motivate your Scouts with Rewards

_Trail's End REWARDS"

EARN 4X WITH CREDIT CLAIM GIFT CARDS FOR

ADVENTURES, FUN & GEAR!

ick one or
4 POINTS PER $1 CREDIT & ONLINE SALES t -

Pick more: .
mazon® eGift Card, Prepaid
Mastercard®, and others!

-

POINT PER $1 + 3 BONUS POINTS PER $1 FOR
CASH SALES CASH TO CREDIT™
WHY IS CREDIT IMPORTANT

72% of U.S. retail is credit — yet Scouts
are only 51% credit from consumers.
That’s a missed opportunity, because

1bonus point per $1for Heroes And Helpers® consumers spend 14% more with
. .. credit — helping Scouts hit goals
Earn ADDITIONAL bonus points for achieving 14% faster.

sales levels below

re:
P







